May 20, White River Junction

8:00-10:30

Title:  “Increasing Engagement in Wellness Services through High Touch and High Reach Programming”

Presenter: Philip Swayze, MS, Senior Wellness Consultant, The Health & Wellness Institute

Description:  How, where and when we reach people to help them improve their health are critical components in the process to achieving real results for a worksite wellness initiative.  Join Senior Wellness Consultant Philip Swayze in a detailed exploration of the many tools and tactics for increasing engagement in health management services through a multi-channel approach to worksite wellness program delivery and communication.  A seasoned healthcare communications professional and wellness consultant, Mr. Swayze will lead participants through a survey of best-in-class approaches to motivating employees and also provide relevant case studies of how New England-based employers have improved the health and well-being of their population.

Presenter Bio:  Philip provides consultative support to assist HWI's health plan clients and larger employer clients in the development of wellness product strategies which achieve market differentiation and meet the health management and business objectives of each client.

With his background in the development and delivery of health management solutions and more than a decade of experience in healthcare communications, PR, and marketing, Philip brings a wealth of understanding to each client's member- and employer-facing initiatives. Before transitioning to his current position, Philip served HWI as the Manager of Communications for four years, overseeing the development of product and program content, and guiding HWI's marketing and PR activities. 

Prior to joining HWI, Philip oversaw communications for the Quality Management Operations Group at Blue Cross & Blue Shield of Rhode Island (BCBSRI). Before coming to Rhode Island, Philip worked at Ketchum and Manning, Selvage & Lee, conducting FDA approval announcements and providing strategic public relations council and tactical support to manufacturers in the advanced medical technology field (biotechnology, diagnostics, and medical device) as well as eHealth and preventive medicine companies. Philip was an active board member of the Public Relations Society of America's Health Academy for seven years.  As Chair in 2005, a Assembly Delegate to the national PRSA organization and the Co-Chair of the Section Council in 2006, Philip helped shape and grow the Health Academy and create synergies between key special interest groups within the national organization. 

Philip is currently a Think Tank member for the Health Enhancement Research Organization (HERO), on the Innovation Committee for HERO, a charter member of the HERO Association, and a member of the New England Coalition on Health Promotion and Disease Prevention (NECON).

Philip has a Bachelor of Arts degree in Psychology, with a minor in English, from the University of Vermont, and a Master of Science degree in Public Relations and Public Affairs from Golden Gate University. He is a father, a cyclist and runner, and has completed several marathons and numerous foot races. 

